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FARIDA CHETTAB BROUWER 
Owner & Founder of Salamander Li festyle,  Spa Consultancy

French-born, educated in France, the USA and Asia, Farida 

has over 30 years of experience in the beauty, health and spa 

industry. She has full qualifications and extensive experience 

in cosmetology, beauty treatments, spa therapies and related 

training procedures. 

She is trained in the basic principles of Chinese Medicine, 

Acupuncture, Acupressure, Shiatsu,Traditional Thai massage, 

Tuina, Reiki I, II & III, Chi Nei Tsang and Bush Flower Remedies.

Additionally trained in zand practising Hatha Yoga, meditation, 

staff motivation techniques, NLP, communication and customer 

relations, Farida understands the spa industry from the ground 

level up and inside out, which gives her a unique and thorough 

perspective from where to base her comprehensive spa services 

consultancy.

Salamander Lifestyle is a boutique spa consultancy established in 

1998 to provide an international clientele with professional exper-

tise on all matters pertaining to spas: concept, design, treatments 

& services, staffing & training and management & operations 

systems.

Salamander Lifestyle is the very personification of the beliefs 

and aspirations that Farida Brouwer, the founder and Managing 

Director holds dear as a Spa Consultant. We sincerely advocate 

individuality and our approach stems from anticipating our clients’ 

needs and visualizing a customized solution, rather than following 

the market trend. This principle, intertwined in all our services is 

our forte, and we believe that a successful world-class spa must 

combine the best of planning, innovative design and facilities 

along with exceptional customer service.

Our clients and guests can expect spa concepts that are based 

on simplicity and clarity to promote a renewed sense of balance 

and awareness for one’s wellbeing. We are consistently dedicat-

ed in delivering excellent results with a clear vision, meticulous 

attention to detail, exceptional services and product selection. 

Our commitment to customer satisfaction and integrity are key 

ingredients that continue to position Salamander Lifestyle as an 

innovative spa consultancy. 

SALAMANDER LIFESTYLE

“  wel l-being,  happiness and external beauty are 

ref lect ions of inner heal th ,  inner beauty and a 

balanced l i festy le .”

Farida Chettab Brouwer Owner, Salamander Spa Consultants



At Salamander Lifestyle we have a deep 
appreciation for natural beauty practices 
and various East and West traditions. 
Traditional treatments that complement 
contemporary spa practices offer 
customers the benefits of time-honoured 
healing practices supported by the ones of 
the modern world.

Our Signature treatment creations are 
always beneficial and result oriented 
because they are inspired by authentic 
therapies: Ayurveda based therapy, 
Aromatherapy, traditional Eastern, classical 
Western and/or Hydrotherapy body 
treatments, massage therapies, and skin 
care therapies. The optimum purpose 
of each Signature treatment is achieved 
when performed by skilled therapists that 
we professionally train and high quality 
customized and branded product lines that 
we carefully select.

At Salamander Lifestyle, we believe that 
one of the greatest assets and key to the 
success of any business is its people. 
In order for a customer to receive the 
ultimate benefits from his / her treatment 
the therapists’ mind and senses must be 
at one with his / her guests’. As such, our 
core focus is on nurturing the therapists’ 
spiritual well-being to build awareness 
and appreciation of the spa journey whilst 
developing a sense of pride, dedication 
and satisfaction in their work.

We specialize in the initial selection 
process, recruitment of prospective spa 
specialists and their training, as well as 
in defining clear job descriptions and 
staff structure to facilitate an efficient 
distribution of roles and responsibilities. By 
introducing training programmes we build 
staff motivation and loyalty while ensuring 
consistent and uniform high standards of 
service and treatment delivery. We provide 
follow up by incorporating periodic quality 
control measures that continuously assess 
and monitor the quality of treatments and 
services offered.

The professional and efficient functioning 
of a spa requires that all the peripheral 
aspects of staff, operations management 
and customer relations are well structured 
and co-ordinated. By introducing basic 
management systems, Salamander 
Lifestyle ensures a coherent and 
systematic structure, allowing the 
operations to take place in a streamlined 
and productive fashion. We research and 
source the best suppliers and consultants 
for our clients to work with us in all aspects 
of the spa operations. To ensure lasting 
consistency and uniformity of all operations 
as well as staff and client communication 
at all levels, we provide customized and 
practical manuals on Standard Operating 
Procedures (SOP) and periodic updates of 
the SOPs.

Before any planning is initiated we 
visualize and define the appropriate spa 
concept. This is especially given the critical 
influence the concept has on the overall 
design and operations strategies which are 
all closely intertwined.

By establishing the groundwork from the 
start, Salamander Lifestyle ensures that 
important organizational relationships and 
key design aspects are integrated early in 
the design process. By focusing specifically 
on the spa environment to support the 
guest’s spa experience to be offered, 
and bringing trade specific knowledge 
to the design team, the client can rest-
assured that a wide range of possibilities 
are explored. At Salamander Lifestyle we 
deliver our services with a view to providing 
the client with only the optimum choices in 
services and design in accordance with the 
client’s values and philosophies.

At Salamander Lifestyle, we believe 
that while good planning lies at the 
heart of great design, it is in the details 
where sophistication and style are most 
appreciated. In order to ensure that an 
elegant design is optimised important 
details must be adequately outlined and 
incorporated.

Salamander Lifestyle assures that the high 
quality of design envisaged at the outset 
is maintained by continued involvement 
during the detailed design stage and by 
providing important input with continuous 
monitoring and quality control measures. 
This is to ensure that when designing the 
space, every element come together to 
support the guest journey and experience: 
circulation flows, lighting is appropriate, 
adjacencies are sensible, etc.

The marketing strategy of a spa is an 
essential component in the promotion and 
the development of potential business. 
We assist the client with merchandising, 
precise planning and the creative use of 
specific materials such as advertising, 
brochures, informative literature and public 
relations. We work very closely with the 
marketing and sales departments of the 
spa and/hotels to ensure that uniformity 
and consistency are observed in the 
positioning and branding of the spa.

SCOPE OF PROFESSIONAL SERVICES DESIGN & CONSTRUCTION  MENU & SIGNATURE DESIGN  STAFFING & TRAINING OPERATIONAL & MANAGEMENT  MARKETING & PROMOTIONS  



1880 CLUB
SINGAPORE

YEAR: 
2020

LOCATION:   
Singapore

CLIENT:  
1880 Pte Ltd, 
Singapore

SCOPE

Create a Spa Concept and an exclusive 

Spa Signature Ritual. Revamp the spa 

menu, Source and Select new spa product 

line and treatments. HR, Recruit new Spa 

Supervisor . Train existing therapists in 

professional customer communication. 

Develop spa operational protocols. 

Upgrade of spa layout, circulation and 

development of wet spa facilities.



HIDEAWAY SPA  
SINGAPORE

YEAR: 
2020

LOCATION:   
Singapore

CLIENT:  
Trapeze Pte Ltd, 
Singapore

SCOPE

Mentorship & professional guidance for 

the full scope of design and operational 

development of a new Spa and Wellness 

concept.



AURIGA SPA
CAPELLA RESORT, SINGAPORE

YEAR: 
2019

LOCATION:   
Sentosa, Singapore

CLIENT:  
The Capella Hotel, 
Singapore

SCOPE

Support Spa Operations Management/

Acting Spa Director: Assisting management 

in the recruitment of the new Spa Director, 

Spa Receptionists and Therapists. Basic 

upgrade of BOH facilities, review of spa 

menu, launch of Carol Joy London, new 

spa product line and treatments, staff 

management and on-site guest relation 

and communication coaching.  



DEWA VAJRA SPA
THIMPHU, BHUTAN

YEAR: 
2017 - on hold 

LOCATION:   
Thimphu, Bhutan

CLIENT:  
Shora Holdings 

MANAGEMENT: 
Dewa Vajra 
Wellness Retreat 

SIZE:
TBC



AWAY SPA
W RETREAT & SPA UBUD, BALI

YEAR: 
2016 - On-going

LOCATION:  
Bali

CLIENT:  
PT Iswara Devata   

MANAGEMENT: 
W Retreat & Spa 
Ubud, Bali 

SIZE:
Apprx 19,000 SQFT

SPA CONCEPT (INITIAL)
Beneath its touristy veneer lies a unique 
cultural and natural abundance that is at 
the heart of this spiritual destination, Ubud, 
Bali. 

The vision of Away Spa is to tap into that 
rich culture and spirituality and provide a 
sense of wellbeing with an approach that 
is founded on simplicity, authenticity and 
efficiency.  

Away Spa aims to be a peaceful retreat 
surrounded by the magnificent forest 
and river scenery of Ubud, leading to 
plenty of relaxation and stress relief and 
where guests can wander at ease, are 
supported in their wish to slow down, be 
in the present moment and just have great 
treatments.         

FACILITIES
2 spacious couple and 2 single suites 
– both types with oversized bathtub on 
an outdoor deck perched over the river 
gorge providing total privacy and direct 
connection with Nature.  

1 Volcanic stone natural pool, with 
ergonomic loungers carved in the stone 

1 Yoga and Meditation platform nestled in 
the woods.

1. Open concept Spa Living Space with a 
reception welcome area, a library, lifestyle 
retail and a tea lounge.  





ANANTARA SPA 
QUY NHON, VIETNAM

YEAR: 
2016 - On Going

LOCATION:  
Vietnam

CLIENT:  
Minor Hotels 
International PCL

MANAGEMENT:
Anantara Resort & 
Spa

SIZE:
8800 SQFT

SPA CONCEPT
Revered age-old Vietnamese rituals 
celebrating beauty and wellbeing 
combining both Western and Eastern 
elements are experienced in a 
comfortable, refreshing and modern 
Vietnamese environment of whites and 
wicker.   Nature is present with a central 
garden and all treatment suites enjoying a 
view of the ocean.  Pre and post treatments 
offers include a typical Vietnamese tea 
ceremony in the open lounge, sunrise-
sunset yoga and grooming services.   

FACILITIES
4 x 65sqm luxurious couple spa suites 
fully-fledged with steam-shower, WC, 
private changing/grooming area with 
wardrobe and dressing table, preparation 
area, spacious treatment area with 
comfortable treatment beds, oversized 
bathtub and daybeds. 30sqm semi-open 
Thai Massage pavilions, naturally ventilated 
with direct sea view. Full beauty service 
with a mani-pedi lounge and a hair salon. 
Foot massage lounge. Welcoming spa 
reception and generous relaxation lounge. 
Spacious outdoor terrace with tea lounge 
and sea views. An extended wooden deck 
for morning and evening yoga sessions. 

Spa manager office, nurse area and BOH 
with full storage

All facilities enjoy unobstructed views of 
the beach and/or the ocean, along with 
absolute privacy afforded by the careful 
positioning of buildings and the use of lush 
landscaping.

WORK SCOPE
Total revamping of the indoor and outdoor 
spa facilities







NURAI SPA ZAYA
ABU DHABI

YEAR: 
2015-2017

LOCATION:  
Abud Dhabi

CLIENT:  
Zaya Real Estate 
Development L.l.c

MANAGEMENT: 
Nurai Island Resort 
& Spa 

SIZE: 
11,840 SQFT

SPA CONCEPT
Nurai Spa is focused on simple things done 
well: A simplified menu, the rediscovery 
of the simple yet fulfilling joys of refined 
techniques and well-executed treatments 
in a most sensual environment conducive 
to total relaxation and privacy. The design 
concept is to create an environment 
interconnecting the various indoor and 
outdoor spaces of the spa area with 
an effortlessly stylish and unassuming 
architecture and interiors. 

FACILITIES
The Spa facilities cover 985square metres 
of built area set within 2340 square metres 
of gardens. They include, 8 seaside spa 
villas, 3 couryard treatment rooms, a 
yoga studio, a fitness studio, a gentlemen 
barber, a ladies hairdresser with its mani-
pedi lounge attached, a lifestyle boutique 
and reception, an outdoor fire lounge by 
the sea shore. 

WORK SCOPE
Menu Design Development from concept 
to execution, Brand Selection, Treatment 
& Services Strategies Design, Training 
& Human Resource, Management & 
Operations Development.







TRE VILLE
PHUKET, THAILAND

YEAR: 
2016

LOCATION:  
Thailand

CLIENT:  
Private Owner

SIZE: 
6450 SQFT

SPA CONCEPT
Ultra luxurious totally private spa, created 
to indulge in pleasure, respite and absolute 
well-being. The spa is carefully and 
elegantly designed featuring a state-of-
the-art Wet Area and a Sanctuary Thai 
Treatment Suite. 

FACILITIES
Steam Chamber/Hammam
Infrared Sauna 
Authentic Cedarwood Sauna 
Outdoor Vitality Pool
Manicure pedicure and Hairdresser

WORK SCOPE
Developing the Spa Concept Design:  
spa  facilities layout and room schedule 
Treatment strategies and requirements to 
incorporate in the design of the facilities
Selection and incorporation of spa 
Equipment 









ANANTARA SPA
PHUKET, THAILAND

YEAR: 
2015-2016

LOCATION:  
Thailand

CLIENT:  
Minor Hotels
International P.C.L 

MANAGEMENT:  
Anantara Resort & 
Spa 

SIZE: 
860 SQFT

SPA CONCEPT
Authentic therapeutic spa experience created 
with the merging of traditional Thai healing 
therapy and the benefits of Cold and Hot 
Therapy, set in a contemporary Thai style and 
elegant environment.

FACILITIES
21sqm luxurious Couple Spa Suite including: 
Steam-shower, WC, Private changing/
grooming area, Therapist preparation counter, 
Foot Welcome Ritual area, Spacious treatment 
area with platform for Thai massage in 
combination with high treatment beds setting.

42sqm Wet Lounge featuring state-of-the art 
facilities and equipment to deliver the most 
beneficial and authentic spa experiences, a 
water feature wall flowing down around a 
custom made Ice Fountain. A water channel 
streaming into a Cold Foot Bath with jets for 
aqua-massage. Hot Pool with domed starlit 
ceiling and underwater massage jets. An 
exclusive custom made ergonomic infrared 
Heated Loungers. Complete Multisensory 
Shower with colour lighting, scent, mist sprays 
and massage body jets Experience Rain 
Shower with soft rain overhead jets, massaging 
downpour and powerful waterfall. 

WORK SCOPE
Design creation and development of a fully-
fledged private spa: concept, schematic, 
detailed design. Sourcing of spa equipment for 
dry and wet treatment areas. Design of custom 
made equipment. Tendering. Set up of spa 
facilities.  







IMPERIAL SPRINGS SPA
GUANGZHOU, CHINA

YEAR: 
2014

LOCATION:  
Guang Zhou, China

CLIENT: Kingold 
Group Companies 
Limited  

MANAGEMENT: 
Guangzhou Hot 
Spring International 
Resort Co. Ltd

SPA CONCEPT
Based on the therapeutic benefits of 
Hot Springs water and the rejuvenating 
experience of the healing bathing rituals of 
the great Orient: Chinese, Thai, Japanese, 
Turkish. 

FACILITIES
8 two-storey spa villas each with a unique 
décor and state-of-the art private wet 
facilities: steam room, Hammam,  sauna, 
Swiss & rain showers,  indoor and outdoor 
hot springs pools, Onsen, ice fountains. A 
Spa Café, Spa Lifestyle Boutique and av 
Fragrant Herbal Garden.  

WORK SCOPE
Menu Design Development from concept 
to execution, Brand Selection, Treatment 
& Services Strategies Design, Training 
& Human Resource, Management & 
Operations Development.





CAPE WELIGAMA
WELIGAMA, SRI LANKA

YEAR: 
2015

LOCATION:  
Cape Weligama, 
Sri Lanka

CLIENT: 
Resplendent 
Ceylon Ltd

MANAGEMENT: 
Cape Weligama 
Resort 

SPA CONCEPT
Ultimate luxury service: the spa comes to 
the guest villa. The bathrooms are turned 
into an individual spa and treatments are 
signature rituals made with natural Ceylon 
Tea & Spices mixtures. 

FACILITIES
Each private villa spa area has an oversized 
bathtub, shower & steam and a space for 
treatments. 

WORK SCOPE
Spa experience concept, menu & signature 
Design, brand selection, Training & Human 
Resources, Management & Operations 
Development



REMÈDE SPA
ST REGIS, SINGAPORE

YEAR: 
2007

LOCATION:  
Singapore 
(1st Remède Spa 
outside the USA)

CLIENT:  
CDL Development

MANAGEMENT: 
St. Regis Singapore

SIZE: 
8557 SQFT

SPA CONCEPT
Based on water as a primary element 
and its therapeutic properties.  Ancient 
exotic bathing experience inspired by 
the authentic Hammam rituals, in a most 
luxurious distinctive modern expression.

FACILITIES
Spa Reception, Indoor Pre and Post 
Treatment Sensorial Lounges – His and 
Hers with aquarium and Library with 
refreshments and I-Pods, Wet Lounges 
with Hot and Cold Wet Facilities;

Steam chambers, Rain Showers, Cedar 
Wood Sauna, Ice Fountains, Warm 
Whirlpools, Heated Loungers, Wet 
Treatment Room & Suite with Vichy 
Shower, Heated Slabs and Soaking Tub, 
Single Rooms with en-suite shower, 
Couple Suite with en-suite shower/steam, 
Soaking Bath for two, Rest Area, Gardens in 
both Female and Male areas with daybeds, 
Aqua-Reflex paths and Hot Whirlpools.

SUPPORTING FACILITIES
Pantry/Preparation Area, Lockers and 
Grooming Area, Changing Area, Rain 
Showers and WC, Storage

SIGNATURE TREATMENTS
Warm Jade Stone Experience and the Art 
of Bathing: a selection of traditional and 
luxurious Hammam inspired treatments.

WORK SCOPE
Full Scope Turn-Key; Design Development 
from Concept to Construction, Treatment 
& Services Strategies Design, Training 
& Human Resource, Management & 
Operations Development, Marketing & 
Public Relations, Auditing and Training 
follow up services.

AWARDS & FEATURED
Conde Nast Traveler
2008 Hot List World’s Top New Spas 
SpaAsia Crystal Awards
2008 Nominated for Best Hotel Spa
Vanity Fair
2009 Top Global Spas
Bazaar Magazine 
Best Signatures Hammam Rituals
Travel & Leisure 2011  
#3 Hotel Spa Asia  
#10 Hotel Spa Worldwide 
Harper’s Bazaar 2012
Most Luxurious facial
Most luxurious foot massage
Harper’s Bazaar 2013 
Best Bathing Ritual 
(inspired by Mediterranean tradition)







AWAY SPA
W RETREAT & SPA, MALDIVES

YEAR: 
2006

LOCATION:  
Fesdu Island, 
Republic of 
Maldives   
(1st W Spa Resort in 
the World)

CLIENT:  
Fesdu Holdings Pvt. 
Ltd 

MANAGEMENT: 
W Retreat & Spa

SIZE: 
7212 SQFT

SPA CONCEPT
The Away Spa is inspired by the clear 
Maldivian seas, the soothing rhythm of the 
waves and the traditional boats the “Dhoni”. 
It emphasizes the notion of freedom, 
openness and lightness.

FACILITIES
Spa Lounge and Reception, Pre and Post 
Treatment Area, Library and F&B services, 
Outdoor Manicure & Pedicure Station, Semi 
Indoor Hair Station, Yoga and Creative 
Expression platform, Luxurious Couple 
Spa Villas, Indoor Treatment Area, Private 
Steam Room, Outdoor Rain Shower, Over-
water Soaking Tub and Outdoor oversized 
day bed for selected treatments.

SIGNATURE TREATMENTS
Drift Away: Its fluid rolling movements 
mimic the rhythm of the waves. The sound 
of waves played during the massage.

WORK SCOPE
Full Scope Turn-Key ; Concept Design 
Development & Execution, Treatment 
Menu & Services Strategies Design, 
Training & Human Resource, Management 
& Operations Development

AWARDS & FEATURED
World Travel Awards    
2010 Best Indian Ocean Spa Resort
Smart Travel Asia
2009 Top 25 Spa Hotels & Resorts
Condé Nast Traveler    
2007 The World’s Best, Top 15 Hotels to Watch
Travel + Leisure Magazine 
2007 Design Award for Best Resort





CONRAD SPA
 CONRAD KOH SAMUI, THAILAND

YEAR: 
2010

LOCATION:  
Koh Samui, 
Phuket, Thailand

CLIENT:  
Hillcrest Capital 
Limited HK 

MANAGEMENT: 
Hillcrest Resorts 
(Samui) Company 
Limited and Conrad 
Hilton Hotels

SIZE: 
7554 SQFT

SPA CONCEPT
Based on water as a primary element 
and its therapeutic properties.  Ancient 
exotic bathing experience inspired from 
the authentic Hammam rituals, in the most 
luxurious distinctive modern expression.

OPTIMUM TRANQUILITY 
At The Spa, we incorporate flower essenc-
es, distillations and extracts as well as 
Essential oils for their exquisite aromas and 
natural healing powers into the entire jour-
ney. Signature rituals are a blend of Thai 
massage and contemporary treatments. 

FACILITIES 
Each private spa v.i.p suites has its own 
private deck overlooking the Gulf of Thai’s 
stunning backdrop of azure blue
Infra-red Sauna with a view 
Steam room and pool 
Lounge and Juice Bar 
Retail area 

WORK SCOPE
Full Scope Turn-Key; Design Development 
from Concept to Construction, Treatment 
& Services Strategies Design, Training & 
Human Resource, Management & Oper-
ations Development, Marketing & Public 
Relations.

NOMINATION
Seven Star Global Luxury Award 2013





HEAVENLY SPA
WESTIN, BEIJING

YEAR: 
2006

LOCATION:  
Financial Street in 
Beijing, China

CLIENT:  
Beijing Jin Hao Real 
Estate Co. Ltd

MANAGEMENT: 
Finance Street 
Holding Co. Ltd and 
Westin Hotel

SIZE: 
115, 132 SQFT

SPA CONCEPT
Urban chic sanctuary introducing new ways 
to immerse guests in the modern luxury of 
Westin style while embodying the ancient 
culture of  the Chinese principles of Yin & 
Yang

FACILITIES

5TH FLOOR: YANG 
Heavenly Water Therapy facilities for men 
and women: Steam Room, Sauna, Vitality, 
Ice Fountain, Rain Showers, Open Lounge 
area, Changing Areas, Beauty Salon (hair, 
mani-pedi)

3RD FLOOR: YIN
Private Heavenly Spa Reception, 
Consultation Area within Tea Ceremony 
Lounge, Treatment Rooms, including 2 
Spa Suites with a Dry Treatment Area on 
a wooden platform, Wet Area, Westin 
Workout/Spa Rooms that are dual-purpose 
workout / spa and/or guest rooms

WORK SCOPE
Concept & Design Development, Treatment 
& Services Strategies Design

AWARDS & FEATURED
Asia Spa & Wellness Festival
2009 Gold Award





WESTIN RESORT
NUSA DUA, BALI

YEAR: 
2004

LOCATION:  
Nusa Dua, 
Bali Indonesia

CLIENT:  
Westin Nusa Dua

MANAGEMENT: 
Westin Nusa Dua, 
Bali

SIZE: 
1795 SQFT

SPA CONCEPT
Indoor modern Balinese style; a fusion 
of Balinese tradition and contemporary 
western approach, reflected through an 
unpretentious menu focusing on simplicity 
and essential aromatherapy sensations. 
All spa treatments are performed with 
specially designed natural products valuing 
Indonesian heritage by using only native 
herbs, plants, flowers, roots and spices.

FACILITIES
Treatment Rooms all with an en-suite 
shower, Couple Treatment Rooms with 
bathtubs, Complete Suite with Balinese 
inner courtyard, Resting Lounge with Mani-
Pedi stations, Gazebo for Signature Hair 
Cream bath and mani-pedicure, Outdoor 
Balinese Bales in the Summer Garden by 
the sea.

SUPPORT FACILITIES
Lockers, WC

SIGNATURE TREATMENTS
All the Rituals (packages)

WORK SCOPE
Full Scope Turn-In-Key; Design 
Development from Concept to 
Construction, Treatment & Services 
Strategies, Training & Human Resource, 
Management & Operations Development, 
Marketing & Public Relations



BAROS SPA
MALDIVES

YEAR: 
2012

LOCATION:  
Maldives

CLIENT:  
Universal Resorts 

MANAGEMENT: 
Per Aquum

SPA CONCEPT
The Universal Resorts Spas’ core concept 
centres on a delicate blend of tradition, 
simplicity and nature. The objective of this 
is to immerse guests with an authentic, 
time-honoured and yet contemporary 
Maldivian experience. Each spa offered a 
distinct experience. The ingredients used 
in all the Signature treatments and Rituals 
are pure and freshly derived from nature 
and indigenous to the Maldives, thereby 
enhancing and promoting a quality and 
definitive atoll experience. A selection of 
those natural indigenous ingredients is 
produced by Maldivian island communities 
which are supported by Per AQUUM 
and Universal Resorts’ Corporate Social 
Responsibility Programme. 

FACILITIES
The Spa has been designed as an intimate 
and personal space, creating the perfect 
place to relax, to let go, to find inner peace 
and calm. 

Four Private Spa suites for couple 
treatments, All suites with two changing 
rooms, toilet and steam bath, All suites with 
outdoor relaxation area: rain fall shower,  
bath tub in a tropical garden. Manicure and 

pedicure suite, Spa Boutique, Reception 
and lounge, Garden relaxation sala, Air-
conditioned Yoga pavilion

SIGNATURE TREATMENTS
The Signature Rituals are designed with the 
creative use of coconut in its most diverse 
forms: coconut virgin oil and coconut nectar, 
coconut milk and water, coconut fresh and 
dried meat, coconut husks and coconut 
wooden tools! The journey in the Spa at 
Baros offers the comforting and lavish 
sensation of the rich Coconut Nectar.

WORK SCOPE
Design of a new menu and new signature 
rituals, Re-design of the guest journey and 
supportive operations documentation, 
Training services.

AWARD
Baros Maldives, the small luxury resort emphasising 
the essence of the Maldives, has won two top 
places in the 2010 World Travel Awards: The Indian 
Ocean’s Leading Hotel and, for the second time, as 
The Indian Ocean’s Leading Villa.
Top 10 Hotels for Romance in Asia: Ranked 1st
Top 25 Hotels in the Maldives: Ranked 1st
Top 25 Luxury Hotels in the Maldives: Ranked 1st
Travellers’ Choice 2013(by Tripadvisor)



KURUMBA SPA
MALDIVES

YEAR: 
2012

LOCATION:  
Maldives 

CLIENT:  
Universal Resorts 

MANAGEMENT: 
Per Aquum

SPA CONCEPT
The Universal Resorts Spas’ core concept 
centres on a delicate blend of tradition, 
simplicity and nature. The objective of this 
is to immerse guests with an authentic, 
time-honoured and yet contemporary 
Maldivian experience. Each spa offered a 
distinct experience. The ingredients used 
in all the Signature treatments and Rituals 
are pure and freshly derived from nature 
and indigenous to the Maldives, thereby 
enhancing and promoting a quality and 
definitive atoll experience. A selection of 
those natural indigenous ingredients is 
produced by Maldivian island communities 
which are supported by Per AQUUM 
and Universal Resorts’ Corporate Social 
Responsibility Programme. 

FACILITIES
Classic contemporary, crafted from cool 
stone and rich woods, in soothing earth 
tones. 8 single and couples treatment 
rooms, Manicure and pedicure room, 
Relaxation lounge, Male & Female locker 
room, Yoga pavilion, Spa retail

SIGNATURE TREATMENTS
The Signature Rituals are designed with the 
creative use of coconut in its most diverse 
forms: coconut virgin oil and coconut 
nectar, coconut milk and water, coconut 
fresh and dried meat, coconut husks and 
coconut wooden tools! The virtues of virgin 
coconut oil, milk and water, create the flow 
of the journey in the Spa at Kurumba. 

WORK SCOPE
Design of a new menu and new signature 
rituals, Re-design of the guest journey and 
supportive operations documentation, 
Training services.



VELASSARU SPA
MALDIVES

YEAR: 
2012

LOCATION:  
Maldives

CLIENT:  
Universal Resorts 

MANAGEMENT: 
Per Aquum

SPA CONCEPT
The Universal Resorts Spas’ core concept 
centres on a delicate blend of tradition, 
simplicity and nature. The objective of this 
is to immerse guests with an authentic, 
time-honoured and yet contemporary 
Maldivian experience. The ingredients used 
in all the Signature treatments and Rituals 
are pure and freshly derived from nature 
and indigenous to the Maldives, thereby 
enhancing and promoting a quality and 
definitive atoll experience. A selection of 
those natural indigenous ingredients is 
produced by Maldivian island communities 
which are supported by Per AQUUM 
and Universal Resorts’ Corporate Social 
Responsibility Programme. 

FACILITIES
Ten Over-water treatment rooms, 
Relaxation room, Manicure and pedicure 
room, Hydro Pool perched over the lagoon, 
Steam Room, Sauna Room, Yoga pavilion 
with sea view, Boutique

SIGNATURE TREATMENTS
The Signature Rituals are designed with the 
creative use of coconut in its most diverse 
forms: coconut virgin oil and coconut 
nectar, coconut milk and water, coconut 
fresh and dried meat, coconut husks and 
coconut wooden tools! The refreshing and 
invigorating Sweet Basil characterize the 
journey of the Spa at Velassaru.

WORK SCOPE
Design of a new menu and new signature 
rituals, Re-design of the guest journey and 
supportive operations documentation, 
Training services and revamping of phyiscal 
facilities and interior design.

NOMINATIONS
2013 Maldives’ Leading Resort
2012 Maldives’ Leading Resort
2011 Maldives’ Leading Resort



AVI SPA
PORT DICKSON, MALAYSIA

YEAR: 
2007

LOCATION:  
Port Dickson, 
Malaysia

CLIENT:  
Avillion Resorts

MANAGEMENT: 
Avillion Resorts

SIZE: 
7490 SQFT

SPA CONCEPT
Stillness, Simplicity and Silence fuse to 
create a contemplative environment and 
spa experience.

FACILITIES
Two Floors
Lower Floor; Reception and Retail Area, 
Treatment Rooms all with en-suite 
showers, Single Suite with steam/shower 
and bath, Couple Suites with steam room, 
shower, bath, and private veranda, Veranda 
Lounge

SUPPORT FACILITIES
Pantry and Preparation Room, Changing 
Area for men and women, WC

SIGNATURE TREATMENTS
Avi Signature Rub

WORK SCOPE
Concept Design Development and 
Advisory Role on Spa Menu Design



BODYWORKS
SINGAPORE

YEAR: 
2003

LOCATION:  
Singapore 
(1st Planet Fitness 
Spa)

CLIENT:  
Planet Fitness 

MANAGEMENT: 
Planet Fitness 

SIZE: 
1,150 SQFT

SPA CONCEPT
Optimum Fitness Inside Out - a day 
spa that goes beyond body pampering, 
through integration of spa treatments and 
conscientious workout, yoga, Pilates pro-
grammes for a total wellness lifestyle 

FACILITIES
Treatment Rooms - 2 of which include a 
steam/shower each, Whispering Lounge - 
Pre and Post Treatment Rest Area, Library 
with refreshments, Mani-Pedi Stations

Support Facilities
Pantry/Preparation Room, Changing 
Rooms, WC and Showers

WORK SCOPE
Full Scope Turn-Key; Design Development 
from Concept to Construction, Operations 
& Systems Development, Training Devel-
opment & Execution, Marketing and Public 
Relations.

SIGNATURE TREATMENT
Bridge of Awareness: Body Balance, Body 
Energy and Body Harmony programmes 
designed around spa treatments, meals 
and fitness, Yoga and Pilates classes.





WHAT OTHERS SAY ABOUT US

“ Lovely …..all gorgeous and special….there was a moment or two 

where I felt like I was a goddess in a temple….the treatment was 

unusual; a very sophisticated sequence. It worked, I emerged feel-

ing well & transformed – really appreciate…” 

REMEDE SPA, ST REGIS HOTEL SINGAPORE, 2008 

JUDY CHAPMAN

WELLNESS & SPA CURATOR

“ Farida Brouwer from Salamander Lifestyle has worked with 

Starwood Hotels & Resorts Asia Pacific on several key projects 

over the past few years. Her insights into spa conceptualization, 

design and operation have led to some of our most successful and 

talked-about spas. The W Retreat & Spa in the Maldives, the St. 

Regis in Singapore and the Westin Beijing are excellent showcases 

of Farida’s work.”

 

VARIOUS STARWOOD HOTELS & RESORTS

REMEDE SPA, ST REGIS HOTEL SINGAPORE, 2008

NEIL PALMER

FORMER SENIOR VICE PRESIDENT-OPERATIONS STARWOOD HOTELS 

& RESORTS ASIA PACIFIC

“ My hard to please wife had her best massage in Singapore yes-

terday at Bodyworks. Terrific atmosphere, pleasant staff, amazing 

facilities, all the right nuances. Great value for money, too….Again, 

terrific work! What a find ”   

BODYWORKS, A PLANET FITNESS SPA, SINGAPORE 2003

ANTHONY BLASS

GUEST

“ Avi Spa was Avillion’s first flagship spa and we met with sev-

eral consultants before we appointed Salamander Lifestyle Spa 

Consultancy. Farida has a natural light about her and her passion 

comes through in her work which was why she was a joy to work 

with. ”

AVI SPA, AVILLION RESORT, PORT DICKSON, MALAYSIA, 2007

 

GRICIA GAN

FOUNDER OF AVI SPA, AVILLION RESORT, PORT DICKSON



SALAMANDER LIFESTYLE
SPA CONSULTANCY 
www.salamanderspa.net    

Tel: + 65 9781 4248
Email: farida@salamanderspa.net
  
8 Jalan Kilang Timor, #02-01 Kewalram House
Singapore 159305


